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ABOUT THIS DocumenT WHERe can THIS INFORMATION 6e FOUND?

This document describes the Bel Group’s corporate To provide further information on certain topics, this
social responsibility (CSR) approach and its resulting report refers to the Universal Registration Document
actions with a view to creating value over the short, 2020 (available on the website ).

medium and long term. It specifically outlines the
progress made in incorporating the principles of the UN
Global Compact, which the Bel Group joined in 2003.

This document is available on the
website, as well as on Global Compact website :

The data published in this document cover all of Bel’s
entities and subsidiaries, as consolidated in its Annual
Financial Report. These data cover the period from
January 1to December 31, 2020, or provide a snapshot
at December 31, 2020.

When historical data is available, they cover the last
three financial years in order to provide an overview
of the Group’s progress. For environmental data, Bel
believes its progress is better illustrated over a longer
timeframe. For this data, the baseline year is 2008.



STATEMENT OF SUPPORT FOR THE
UNITED NATIONS GLOBAL COMPACT

June 1st, 2021

or five generations, the Bel group has

been built on a long-term vision and

strong values: dare, care, commit.
As early as 2003, we chose to join the United
Nations Global Compact, demonstrating
the reality of our family group’s values and
our desire to act in accordance with its ten
fundamentalprinciples,includinghumanrights,
international labour standards, environmental
protection and the fight against corruption.

This commitment is stronger than ever, and
even more so after the crisis of 2020, which
highlighted the need to develop responsible
growth models. At Bel, we are constantly in-
novating to build positive brands and a wide
range of offers that are accessible and affor-
dable for the greatest number of people. We
believe that responsibility and profitability are
as essential to our company’s sustainability as
they are inseparable. Based on this conviction,
we want to help contribute to the future of
food while having a positive impact on our en-
vironment. This is the meaning of our mission:
to offer healthier and responsible food for all.

Antoine Fiévet, Chairman
and CEO, Bel group

This mission involves five priority challen-
ges that we are determined to take up with
our entire ecosystem: promoting sustainable
and regenerative agriculture, contributing
to a healthier diet, fighting climate change
and reducing our environmental footprint,
designing responsible packaging, and in-
creasing the accessibility of our products.

This Communication on Progress - which
meets the GC Advanced criteria - is a testa-
ment to the high standards we set ourselves
to meet these challenges. Init, you will find the
short, medium and long-term commitments
we are taking in each of these five areas of
action, and the results we already achieved.

These results are largely due to our 12,500
employees around the world and our eco-
system of producers, partners, distribu-
tors and consumers, who are acting towar-
ds this inclusive growth model. Their
mobilisation and solidarity have enabled us
to get through an unprecedented year, both
humanly and economically, and allow us to-
day to look to the future with confidence.
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OURBUSINESS MODEL CREATES VALUE FORALL
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OURACTIVITIES

Bel produces healthy, responsible

and affordable food for everyone,
everywhere, at any time, by offering
consumers around the world portioned
snacks and culinary solutions, allowing
them to enjoy the benefits of dairy,
fruit and plant-based products.
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ARESPONSIBLE
AND PROFITABLE
COMPANY

OURIMPACTS

For our employees
Competitive salaries
and benefits,

a safe working
environment, and

a healthy lifestyle

31 subsidiaries
with an employee
program (“Healthy
smiles”)

For our
consumers
Healthier food

for all

Six nutrition
education programs,
especially

for children

For our customers
Innovative

distribution models

for 7500 street vendors
and Moroccan grocers
and a presence in over
120 markets

For our partners
Sustainable and
responsible relations
throughout

the value chain

For the planet

Clean water

(more than €6m/year for
wastewater treatment),
renewable energy

(47% of electricity from
renewable sources)

and recyclable-ready
and/or biodegradable
packaging (82%)

For our shareholders
Recurring dividend
and regular growth

For NGOs and
scientific experts
Our experience
and our data

For our communities
and institutions
Support for the
territories and taxes
paid in 26 states,
representing 30%

of income

Corruption, human
rights abuses
and tax evasion

Quality, food
safety and
product regulation

Accessible and
affordable products
for all

Raw materials
price volatility

Partner producers
relationship
management

Sustainability

of natural resources
and responsible
packaging

Geopolitical
environment
and géographic
breakdown

of our activities

OUR
AMBITIONS FOR 2025

For our employees

100% of employees completed
at least one training course
during the year

Working towards zero
accidents

100% of subsidiaries have

set up nutrition education
programs for their employees

For our consumers

80% of product volumes

for children and families
comply with the “Bel Nutri+”
promise

For our partners

Our partners have an average
Ecovadis score of 55

100% of partner dairy
producers have access

to innovative societal schemes
80,000 participants in inclusive
business programs

For the planet

Carbon neutrality of our
operations (Scopes 1and 2)
and 27.5% reduction in our
GHG emissions (Scopes 1,

2 and 3) in 2030 (versus 2017)
per metric ton of finished
product

- 80% water consumption

per ton of finished product
versus 2008

100% of key commodities
deforestation-free

100% of packaging recyclable-
ready and/or biodegradable

To sustain our activities

e results that allow us to support

our territories, invest in the
preservation of our resources
and participate in “well-being”
for all
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1.1. BUSINESS MODEL

Bel is a French family-owned agri-food group, created
in the Jura region of France in 1865. It is currently led by
Antoine Fiévet, the fifth generation of family managers.

More than 150 years old, Bel is one of the global
leaders in the branded cheese sector and a major
player in healthy snacks. The Group sells its products
in individual portions in three complementary fields:
dairy, fruit and plant-based. It boasts a portfolio of
international, positive and affordable brands, such as
The Laughing Cow®, Kiri®, Mini Babybel®, Leerdammer®,
Boursin®, Pom’Potes® and GoGo squeeZ® as well as
around 30 local brands.

Driven by its mission to “champion healthier and
responsible food for all”, its values - dare, care and
commit - and through the mobilization of its 12,510
“activist” employees, Bel intends to help build the food
of the future: healthy, sustainable and inclusive. For
this, it relies on a business model that creates value
for all, and in which responsibility and profitability are
inseparable.

The Group is present in 120 countries, with around 40
subsidiaries and 33 production plants throughout the
world.

Bel offers consumers the goodness of dairy, fruit and
plant products through safe, high-quality products.
The Group aims to have a positive impact on all of
its stakeholders, from farmers to consumers, while
protecting the planet.

In 2003, the Group joined the United Nations Global
Compact, thereby confirming its commitment to
sustainable development. Since then, every year, in its
“Communication on Progress” report, Bel reviews the
initiatives and progress made by the Group to contribute
to the 10 principles of the Compact, such as human
rights, international working standards, environmental
protection and the fight against corruption.

In 2016, the Group structured its approach to place
corporate social responsibility and shared value
creation (creation of underlying value by a company
that also benefits society at large, by meeting its needs
and challenges) at the heart of its growth model, by
creating trusting, lasting and profitable relations for all
players in its value chain.

Faced with mounting climate and demographical
challenges, and to meet the new expectations of its
stakeholders, the Group has chosen to go even further
in contributing to feeding tomorrow’s global population
of 10 billion people, while preserving the planet’s

e Bel CSR Program : 2020 Communication on progress

resources. In 2018, it began a radical and voluntary
transformation of its business model, under which
profitability and responsibility are inseparable. For this,
the Group adapted its corporate mission to “champion
healthier and responsible food for all”, thereby restating
its commitment to sustainable and inclusive nutrition.

A year later, Bel unveiled its new corporate identity
“For All. For Good” and its five priority challenges:

contributing to healthier food;
promoting sustainable agriculture;
committing to responsible packaging;

fighting climate change andreducingits environmental
footprint;

improving the accessibility of its products.

These were defined on the basis of teachings from
the Group’s materiality and risk analysis. They have
become the base of the Bel Group’s sustainable growth
model, including concrete commitments out to 2025
and complementing the Group’s strategy and its four
pillars:

building positive brands;
accelerating positive innovation;
developing in key geographies;

adapting to tomorrow’s distribution channels.

In this way, the Group aims to expand by offering
increasingly responsible products that meet consumers’
growing expectations for environmentally-friendly,
natural foods.

It has also developed Company-specific tools to guide
action by Bel employees and its stakeholders:

the Code of Good business practices, which defines
the principles, values and rules of the best business
practices that the Group intends to have respected
throughout the world and in all circumstances, by its
employees when they face ethical questions as part
of their professional activity (see section 1.4 “Ethics: a
common foundation for conducting business”);

the Sustainable Purchasing Charter presents Bel’s
commitments to its suppliers. It also defines what
the Group expects from them in return, in terms of
major social issues such as business conduct, respect
of human rights and children’s rights, and the fight
against corruption (see section 1.4 “Ethics: a common
foundation for conducting business” and section 2.2
“Promoting responsible practices with its business
partners”);



Bel Global Sustainable Upstream Dairy Charter,
co-signed by WWF France, guides the Group’s
practices out to 2025, to answer economic, social
and environmental challenges in the dairy industry
and changes in consumer expectations for all dairy
(supply) basins (see section 4.1 “Taking action for a
sustainable upstream dairy™);

the “Bel Nutri+” nutritional profile system defines
the Group’s ambitions to continuously improve the
nutritional value of Bel products (see section 3.3
“Improving the nutritional quality of its products”);

the Responsible Communications Charter lists
principles to be followed in all types of communication
(advertising, packaging, digital), especially when they
directly target children under 12 years old; (see section
2.3 “Communicating responsibly and transparently
with its consumers”);

the CSR scorecard defines the Group’s key non-
financial indicators out to 2025, aimed at supporting
the development of its sustainable growth model.

Bel believes that competitiveness and sustainability
go hand in hand. This is why the Group is committed
to making a positive contribution to its environment
and has given positive innovation a central place in its
business model.

Bel's view is that everyone must play their part in
lastingly improving our children’s and grandchildren’s
futures. The Group has therefore aligned its business
strategy and commitments with the Sustainable
Development Goals (SDG) defined by the United
Nations (UN) (see Appendix 4).

The selection of non-financial risks and opportunities
presented in this Non-Financial Performance Report is
founded:

first, on the Group’s risk management approach. Five
non-financial risks were deemed significant:

— risks related to corruption, human rights abuses and
tax evasion,

— risks related to suppliers and the priority challenge to
promote sustainable agriculture,

— risks related to quality, food safety and product
regulation,

— risk of environmental impact from Bel’s direct and
indirect operations and the priority challenge of
committing to responsible packaging,

— risks related to the sustainability of natural resources
and climate change;

second, on its updated materiality analysis conducted
in 2018 on a panel of internal and external stakeholders
representing the diversity of the Group’s ecosystem
(see Appendix 1«Results of the Bel Group’s materiality
analysis»).

The combined analysis of non-financial risks and the
results of the updated materiality analysis:

BEL: A GROWTH MODEL
TO CHAMPION HEALTHIER AND
RESPONSIBLE FOOD FOR ALL

confirmed the relevance of the Group’s long-standing
commitment to conducting its business ethically
(see section 1.4 “Ethics: a common foundation for
conducting business”) and to developing a model
that creates value for all its stakeholders, especially
its employees and consumers (see section 2 “A model
that creates value for all its stakeholders”); and

highlighted the priority challenges for the Group
to address in the future, which are reflected in its
new identity For All. For Good (see sections 3.
“Contributing to healthier food” through 7 “Improving
the accessibility and affordability of its products”):

— contributing to healthier food,
— promoting sustainable agriculture,
— committing to responsible packaging,

— fighting climate change and reducing its

environmental footprint, and

— improving the accessibility and affordability of its
products.

This combined assessment is presented in Appendix
2 «Summary table - Bel’'s material non-financial
challenges, remediation policies and corresponding
objectives».

For each of the 5 priority challenges, the Group has
identified quantified objectives to guide its actions as
it works toward its 2025 vision. These five challenges
will be the base of its action and constant improvement
program to make its brands ever more innovative and
responsible, from the farm to the fork.

In 2017 Bel chose to tie its financial to its non-financial
performance, by signing an addendum to extend the
maturity of its multi-currency revolving credit facility
and include environmental and social impact criteria.
In October 2019, the Bel Group successfully completed
a Euro Private Placement (“Euro PP”) transaction
with social and environmental conditions. The criteria
included in the Euro PP and credit agreement are
based, respectively, on two and three objectives related
to the Group’s sustainable development strategy:

deployment of a concrete action program for a
sustainable upstream dairy sector;

reduction of greenhouse gas emissions; and

development of nutrition education programs in the
Group’s key countries (credit agreement only).

The Group reports annually on progress toward these
goals in its Non-Financial Performance Report, which
is audited by an independent third-party organization.
In order to simply and transparently share its entire
approach with its internal and external stakeholders,
Bel has developed a scorecard to monitor the progress
made with its objectives year after year. This scorecard
is presented in each of the following chapters.

Bel CSR Program : 2020 Communication on progress °
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Bel, resilient in crisis periods

2020 was affected by several events unspecific to Bel,
but which took a toll on the Group in all its regions:
the Covid-19 pandemic, the Beirut port explosion and a
complicated geopolitical situation in certain countries
where the Group operates.

Faced with these unprecedented situations, Bel made
the health and safety of its employees its absolute
priority. The Group also supported its partners and
with them, maintained the food chain. Finally, loyal to
its values, commit and care, the Group chose to take
action for those particularly exposed and affected, by
providing financial aid and donating hygiene equipment
or products.

Faced with this health crisis, Bel was particularly
attentive to the needs of its partners and communities:

with dairy producers: in France, Bel maintained the
purchase price and milk volumes collected with
its partner producers in the Bel West Producers
Association (APBO);

with suppliers: For certain supplier categories, Bel
proposed measures enabling them to benefit from
early payments on more advantageous terms;

with its communities: The Group allowed employees
at the head office to engage in missions of national
urgency identified by the French government,
during their working hours, or to propose skill-based
sponsorship. Almost 50 solidarity missions were
undertaken by the Group’s employees.

Bel also organized an International Solidarity Day,
where a day’s worth of Laughing Cow production
was donated entirely to key workers (hospitals, care
workers) and to people in need. As such, the Group’s
12 Laughing Cow plants were mobilized to produce the
equivalent of 20 million portions of cheese.

Similarly, at the time of the explosion at the port
of Beirut in Lebanon, the Group, which has been
present locally for 55 years, offered its support to the
populations affected by donating one million portions
of Picon cheese.

Innovation at the service of healthy eating

Portions are at the heart of Bel’s offer. They enable the
Group to provide the right dose of “healthy food” for
consumers. To meet new consumer expectations and
the need to open the way to more inclusive nutrition,
during 2020, Bel stepped up the transformation of its
brands and its product portfolio.

The Group continued to renovate its recipes and
launched numerous innovations to offer increasingly
natural products, meeting the nutritional needs of
consumers, their usages and their purchasing power
throughout the world. New product launches and
128 renovations to enhance nutrition and naturalness
were launched, enabling 72% of the Group’s portfolio
(Children and Families) to respect the BelNutri+
commitments and more than 98% of its products (core
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brands) to be free of colorings and artificial flavorings.
Among these were:

a new, simplified Kiri® recipe, including only five
ingredients and launched across Europe;

functional ranges (nutrient-enriched): Babybel 5G
Proteins was launched in Belgium, Spain, Portugal,
the Netherlands, the Czech Republic, Slovakia and
Ukraine. The two Babybel Plus references, enriched
with nutrients (probiotics and vitamins) were launched
in the US and the UK. In the majority of these markets,
Babybel represents the first functional cheese offer;

the Laughing Cow Big 4, in Algeria, Morocco and
Egypt. This new recipe is enriched with iron, zinc,
iodine and vitamins (A and D) in response to the main
deficiencies of local populations.

Finally, Bel continued its strategy to make organic foods
available to all. In September 2020, the Group joined
forces with McDonald’s France to offer an organic Mini
Babybel in Happy Meal menus at the 1,490 McDonald’s
restaurants in France, leading to the sale of €3.7 million
Mini Babybel portions as of 31 December 2020.

The challenge of plant-based foods

Bel announced its aim to become the leader in plant
based foods in its category. For this, the Group
is banking on both organic growth, consisting of
diversifying the offer of its core brands to propose
plant-based and mixed specialties, and on acquisitions,
by taking stakes in companies or innovative start-ups,
developing the innovations of tomorrow (for both
ingredients and technologies).

In 2020, Bel launched its first 100% plant-based
product under the Boursin brand in the US. It also
announced the launch of The Laughing Cow Blends
range as of January 2021. This range of three products
combines cheese, leguminous plants and herbs and is
to be commercialized as a priority in the US, the UK,
Canada, Germany and Australia at the start of 2021.
A Mini Babybel plant-based version is also due to be
launched in the US in 2021, as well as a new 100% plant-
based brand, that will round out the Group’s portfolio
of core brands.

In June 2020, Bel also acquired 80% of the capital
of All In Foods, a French start-up located in Saint-
Nazaire and developing a wide range of plant-based
specialties, alternatives to cheese, and plant-based
sauces. In December 2020, the Bel Group also joined
the New Protein Fund, a European investment fund of
Big Idea Ventures LLC, specialized in cell-based and
plant-based tech. Big Idea Ventures is the global leader
in investments in the FoodTech sector, committed
to identifying and supporting the most promising
companies and projects in alternative proteins.



CSR at the heart of our responsible and
profitable business model

The Bel Group is convinced that placing responsibility
at the heart of its decisions is the way to sustain
and improve its growth over the long term. As such,
in 2020, Bel chose to merge CSR and Finance into
a single division and to continue to act in concrete
terms to meet its five priority challenges: sustainable
agriculture, healthier food, responsible packaging, fight
against climate change and product accessibility.

Bel joined the Consumption Dates Pact launched by
Too Good To Go, aimed at reducing food waste. Bel was
one of the first companies to confirm its commitment:
making French consumers aware of ‘best before date’
labels. Explanations on consumption dates and how
to conserve the products were inserted into 17 million
boxes of Laughing Cow cheese. Pictograms were
placed on the dividers separating the cheese portions
to encourage consumers to trust their senses and
observe, smell and taste the product once the
date has passed, and to decide whether it should
be thrown away. Since then, the initiative has been
deployed in Portugal and will be extended to several
other European countries in 2021,

Bel unveiled its biodiversity policy, co-constructed
with the expertise of WWF France. This includes the
commitments made by the Group and ambitious
quantified targets for its entire value chain “from
farm to fork” for preserving, valuing and restoring
biodiversity. At the same time, Bel joined the Act
for Nature international initiative, which brings
together companies, public institutions, scientists and
associations in order to create a genuine international
collective to protect, value and restore biodiversity.

BEL: A GROWTH MODEL
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for the fourth year in a row, Bel renewed its
agreement with the Bel West Producers Association
(APBO) following on from the first three years of
the partnership. The agreement was renewed for
the whole of 2021 and provides a secure economic
framework for the 780 APBO producers and further
deployment of sustainable practices to favor animal
welfare and reduce the environmental footprint of the
farms;

the Bel Group is eager to promote good eating habits
and healthy lifestyles for children and families. It sets
up long-term partnerships with NGOs and government
authorities to promote healthy eating habits and
support food education programs. The Group aims
to implement nutritional education programs in
10 countries where it is present between now and
2025. In 2020, Bel signed three new partnerships: in
Egypt with the UN Food and Agriculture Organization
(FAO) and the Ministry of Education, in the Ivory Coast
and in Congo with Action Contre la Faim (“Action
Against Hunger”);

to help it provide a concrete response to the
food challenges facing the Group, Bel convened
a committee of high level experts, recognized in
nutrition and public health. Including sociologists,
nutritionists, general practitioners and public health
researchers, the committee of experts aims to
challenge the Group and accompany it towards
high-quality, widely affordable food, contributing to
reducing our environmental impacts.

1.2. GOVERNANCE OF CSR ISSUES AT EVERY LEVEL OF THE

COMPANY

The Group’s structure facilitates the consideration of
CSR challenges at all levels, from management bodies
to operational employees. The Group’s commitment
to combining responsibility with performance is even
reflected in its organization: it decided in 2020 to
merge CSR and Finance within a single division.

The Group’s Board of Directors makes all decisions about
the Group’s strategic, economic, social, environmental,
financial and industrial objectives, and ensures that
they are implemented by Senior Management.

The Ethics and Compliance Committee assesses and
oversees compliance policies. It receives assistance
from an Ethics Coordinator and reports on its work to
the Group Audit Committee.

The Executive Committee, headed up by the Chairman
and CEO and comprising all the key corporate functions,
promotes the Group’s sustainable growth model.

To support the roll-out of this ambitious plan, Bel also
has a CSR Operational Committee that includes several
members of the Executive Committee and meets
four times a year. The objectives of this committee’s
meetings are to validate the CSR policies in line with
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the Group’s strategic decisions and commitments
and to monitor the CSR scorecard and changes in the
performance indicators. In addition, two annual sessions
of the Executive Committee focus more specifically on
long-term strategic CSR matters.

The Investment Committee reports to the Chairman
and Chief Executive Officer. Its role is to manage and
sign off on the Group’s overall investment budget and
on all projects totaling more than €2 million. It meets
eight to nine times a year.

The committee ensures that any new Bel investment
of more than €300,000 complies with its CSR
commitments. Indeed, such plans are reviewed
according to economic and financial performance
criteria, as well as non-financial criteria corresponding
to the major challenges facing the Group, whether
employee-related, environmental or social.

The CSR Operational Committee is supplemented by
specific steering committees dedicated to priority
challenges for the Group’s sustainable growth model,
such as the Sustainable Agriculture Committee (see
section 4 “Promoting sustainable agriculture”). Their
purpose is to define a road map and to track its
operational deployment and progress. These dedicated
committees meet four times a year and convene
multidisciplinary teams.

The CSR teams participate in all Brand Committees,
which are entities in charge of managing the portfolios
for strategic brand innovation and renovation projects.
A CSR assessment matrix for projects was introduced
in 2020 to carefully review each project against the
Group CSR strategy.

Two complementary networks supplement the
structure described above. Their role is both to support
the deployment of the Group’s commitments at every
level of the Company and to initiate new approaches to
enhance the positive innovation policy:

a network of “Champion” employees representing
various Group functions whose primary role is to
monitor and report on Group KPIs and to lead CSR
initiatives in their functions and communities; and

a network that includes, among others, employees
from the Marketing and Regulatory Departments, is
deployed to all the Group’s subsidiaries to further
strengthen this system. The role of this network is to
speed up the deployment of the CSR initiative to all the
Group’s functions and regions. Four annual meetings
are held to share the latest news on the Group’s CSR
policies and commitments and to showcase the good
practices put in place in various countries.

1.3. A COMPANY FULLY MOBILIZED TO ADDRESS THE HEALTH

CRISIS

In 2020, an unprecedented global health crisis triggered
many economic, social and environmental challenges.
In this difficult situation, the Bel Group successfully
rallied its employees, partners and citizens to maintain
the continuity of the food chain, lend its support to
communities and keep everyone safe and healthy -
especially the most vulnerable.

The Group transitioned to crisis management mode
in January 2020 with three objectives: monitor the
global evolution of the pandemic and its consequences
on each market, protect its employees and ensure the
continuity of operations and of the food chain.

The Group stood up a multidisciplinary crisis unit with
representatives from all key functions in the Company.
In parallel, crisis units were also mobilized in each
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country to operate either in crisis mode or standby
mode depending on the local health situation.

The crisis management strategy was founded on
advance planning, preparation in the form of measures
taken at each level of the organization and gradual
adaptation to the instructions issued by health
authorities and to the consequences of the crisis in
each country.

From the start of the pandemic, Bel adopted extremely
strict preventive measures in accordance with the
Group’s internal health and safety procedures and with
guidance from the World Health Organization (WHO).
Based on those recommendations, Bel drew up a list of
80 measures to implement at all its sites.



For example, the Group established systematic
temperature checks before entry, distributed health
supplies (gloves, masks, hand sanitizer, etc.) and
installed protective barriers at its 33 plants.

Access to the Group’s other facilities was limited during
the lockdown periods and teleworking was encouraged.
The behaviors and key measures applied in the plants
(e.g. temperature taking, masks, social distancing,
cleaning and disinfection) were extended to other sites
and everyone participated in a 15-minute mandatory
training that reviewed the rules to follow.

In addition to these personal safety measures, the
Group developed several initiatives to support its
employees during this trying period. For example, Bel
gave its employees access to various training modules
to help them successfully work from home, maintain
a healthy diet and exercise. The training team also
encouraged employees who were working fewer hours
because of the pandemic to sign up for training. Bel
employees in several countries, such as France, ltaly,
Greece and Canada, had access to a counseling and
support service if they needed it.

Upholding its value of responsibility, the Group chose
not to resort to partial unemployment arrangements
for the entire duration of the crisis. Moreover, Bel was
particularly attentive to maintaining financial support
for its employees during this period. All plant staff
who were forced to stay home during the crisis were
able to continue receiving their base salary. Moreover,
Bel decided to stop counting the days of lost work for
employees on leave of absence so their bonuses and
profit-sharing benefits would not be affected. Finally,
in compliance with French legislation, all eligible
employees were paid a bonus.

As a major player in the global food industry, Bel sprang
into action to ensure the continuity of the food chain by
supporting its producers and suppliers.

In France, Bel honored its milk purchase price
commitments, underscoring the importance of the
agreement negotiated with the APBO (Association des
Producteurs de Lait Bel Ouest, or “Bel West Producers
Association”).
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Bel also gave some of its suppliers in the eurozone the
option to take advantage of modified payment terms
to help them get through the crisis. Therefore, at a
supplier’s request, payment times were reduced (to 10,
20 or 30 days instead of the usual 60-day terms) with
no deductions from their invoices.

True to its values, the Bel Group sought opportunities
to assist communities that were especially exposed to
and affected by the crisis.

Throughout the world, Bel's teams responded to the
many needs created by the crisis by providing financial
aid and donating products and/or health supplies
to local associations or hospitals near the Group’s
production sites.

On April 16, 2020, for example, the Group set aside a
full day’s worth of The Laughing Cow production (the
equivalent of 20 million portions) to donate, in kind
or in cash equivalent, to healthcare workers and the
most disadvantaged citizens. This operation mobilized
12 plants and 20 countries.

In addition, in Morocco, where the Group has deep and
far-reaching roots, Bel donated 5 million dirhams to the
Special Fund to Fight Covid-19.

Furthermore, the Group teamed up in France with the
association “Tous confinés, Tous engagés” (“Everyone
confined, Everyone committed”) to allow employees to
spend work time volunteering for national emergency
missions identified by the government or other
solidarity actions. More than 200 work hours were
devoted to such programs.

Finally, Bel invited its employees in France to give away
their paid leave with a matching contribution by the
Group. As a result, more than €100,000 was donated
to healthcare facilities located near the Group’s plants
and head office to support medical personnel and fund
the purchase of equipment and supplies.

1.4. ETHICS: ACOMMON FOUNDATION FOR CONDUCTING BUSINESS

Bel is firmly committed to preventing the risk of
environmental harm, protecting human rights and
fighting corruption and it has always placed ethics at
the heart of its business methods.

Moreover, by adopting the “Sapin [I” and “Due
Diligence” laws, the French government has further
increased the need to give business ethics a central
place in the Group’s activities around the world. Rather
than approaching it as an isolated issue, the Group
must establish an everyday ethics culture and practice
at all levels.
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To ensure ethical behavior along its entire value
chain, several years ago the Group put in place strong
governance bodies to ensure adherence to Bel’s values
and principles at all levels of operation within the
Company.

The Group’s Ethicsand Compliance Committee - created
in 2012 - is now supported by an Ethics Coordinator
and a network of ethics officers who are appointed
within the subsidiaries’ HR departments to oversee
the implementation of the various commitments and
their operational application. The Ethics Coordinator
interacts as needed with the Risk Committee and
updates the Group Audit Committee on the progress of
projects. Once a year, the Audit Committee presents a
work report to the Board of Directors. This governance
structure was adopted by the Executive Committee.

The Ethics and Compliance Committee assesses
and oversees compliance policies - especially those
pertaining to human rights. It also ensures their
effective deployment and monitors the corresponding
training mechanisms. In addition, it can address any
ethics alerts, including those that cannot be handled
within the hierarchy. It can also be asked to issue an
opinion on any compliance matters.

The role of the Ethics Coordinator is to oversee the
definition and implementation of compliance actions
- especially those relating to fighting corruption and
respecting human rights and the environment - at the
local level, with the support of ethics officers. He/she
regularly briefs the Ethics and Compliance Committee
on these actions.

The ethics officers are responsible for taking the
necessary steps to raise awareness and for training
local employees in the Code of Best Business Practices
and the related policies. They are indispensable local
liaisons for all the business ethics initiatives introduced
at the Group level.

In 2012 Bel adopted a Code of Good Business Practices
establishing the general framework for the professional
conduct of every Bel employee. The seven principles of
this Code are the following:

e comply with laws and regulations and take into
account international standards;

* protect consumers;

e respect the environment;

* protect employees’ essential rights;

* prevent conflicts of interest, fraud and corruption;
¢ promote fair business relations; and

e ensure the accuracy and protect the confidentiality of
professional and financial information.

The code also stipulates that the principles laid out do
not stand in place of national laws and regulations. The
teams are still required to comply with these, and in
cases where a country’s regulations are stricter than
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an ethical rule stipulated in the Code, the national
regulations prevail.

To help all employees understand and buy into the
Code, it has been translated and distributed in the
languages spoken at the Group. It is available in French
and English on the Group’s website and is presented
during special trainings on business ethics.

In order to adapt and clarify certain principles, the Code
of Best Business Practices has been supplemented by
policies dedicated to fighting corruption and to Group
rules regarding gifts.

In 2017 these policies were revised to reflect the
provisions of the “Sapin II” law. They were integrated
into the internal regulations of the French sites,
disseminated to foreign sites and, where applicable, are
currently being transposed to the foreign sites’ internal
regulations.

Finally, “business” policies or charters systematically
include the principles of the Code of Good Business
Practices and translate them for specific areas of
activity. These are shared with the relevant stakeholders
(see section 2.2 “Promoting responsible practices with
our business partners”).

In addition to due diligence and other actions taken to
prevent the risks of corruption, human rights violations
and environmental damage in all the companies where
Bel operates (see section 3.1.6 “Vigilance plan”), Bel has
also joined several voluntary ethics initiatives for many
years. Indeed, the Bel Group signed on to the United
Nations Global Compact in 2003, well before it adopted
its Code of Good Business Practices. Since then, the
Group has reaffirmed its commitments each year and
reports on its progress regarding four fundamental
principles: respect for human rights, respect for labor
standards, the fight against all forms of corruption
and respect for the environment. Bel pays particular
attention to respect for children’s rights given the
positioning of most of its brands. The Children’s Rights
and Business Principles, drafted jointly by the UN
Global Compact, UNICEF and Save the Children, are
Bel’s reference framework and are fully incorporated
within its Code of Best Business Practices.

Beyond the conventional alert reporting channels
(contacting human resources officers, employee
representative bodies or ethics officers), in 2015 Bel
created a system which gives all employees access
to an alert system that they can use to report any
infringements of the principles enshrined in the Code
of Good Business Practices. This alert system enables
the Group’s employees, partners and all third parties
who do business with the Group to report any unethical
incident of which they are a witness or victim. The alerts
are processed in accordance with legal provisions,
especially in terms of whistleblower protections. The
procedures for handling alerts are described in a special
guide written for this purpose. All alerts are handled by



the local ethics officer, who has a strict requirement to
inform the Group ethics coordinator of the investigation
results and the proposed response measures. When the
alert cannot be handled locally (due to the type of alert
or the identity of the individuals involved), the alert is

PERFORMANCE INDICATORS
Bel’s objectives KPI

Promote ethics as a
common foundation

Number of employees trained on corruption risks

(in-person training)

Number of employees trained on corruption risks

(e-learning)

1.5. VIGILANCE PLAN

The adoption in 2016 of the anti-corruption aspect of
the “Sapin II” law and in 2017 of the law on due diligence
has led the Group to strengthen its monitoring in the
fight against corruption, environmental damage related
to its activity and violations of human rights and
individual health and safety.

The Group’s longstanding commitment to the ethical
conduct of its activities has enabled it to effectively
draw on the policies and checklists already in place to
construct and to continuously improve the vigilance
plans required by these two laws.

Corruption risks and the risk of human rights, individual
health and safety and environmental violations are
monitored within the framework of the Group’s
Enterprise Risk Management (ERM) system).

Nevertheless, since the adoption of the “Sapin II” and
“Due Diligence” laws, the Group has chosen to conduct
a dedicated risk mapping exercise for all relevant
topics to supplement the Group’s risk management
system (ERM). A common methodology was adopted
to identify such risks.

Relating to the Group’s own activities

In order to identify and rank gross risks of corruption,
violations of human rights and individual health and
safety, and environmental risks, the Group carried
out its first risk mapping exercise in 2017, which was
updated in 2019. Risks were evaluated according to
three criteria:

Number of alerts received

Number of alerts processed
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handled directly by the Group’s Ethics and Compliance
Committee. In 2020, three alerts were submitted; one
of them was received in December 2020 and was
processed in 2021.

2019

2

2
500 500
594 652

the location of its activities;

the nature of its activities (production, marketing,
services); and

the scale of its activities (in terms of revenue, number
of employees and business volume).

The mapping exercise was completed for all the
Group’s subsidiaries and covers all export regions, in
accordance with legal requirements.

This first study phase was supplemented by a thorough
analysis of the Group’s current policies and checklists
that limit these risks, in order to adopt appropriate
action plans. In connection with the roll-out of these
initial action plans, the Group also strengthened the
mechanisms governing ethics and compliance (see
section 1.4 “Ethics: a common foundation for conducting
business”) to put in place a model organization
commensurate with the importance of the issues.

This methodology was deployed locally through
trainings arranged for all the Management Committees
of the Group’s subsidiaries to educate the local staff
about the corresponding issues. After these training
sessions, participants completed self-assessment
questionnaires about risks relating to corruption,
violations of human rights, individual health and safety,
and the environment. The questionnaires were then
analyzed to measure the actual risk in light of the
policies and control points in effect at the subsidiaries.

In 2018, action plans were developed based on analysis
of these self-assessment questionnaires, then deployed
to the Group’s subsidiaries.
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The gross risk mapping and the analysis of the
compliance and effectiveness of Group policies and
control points were updated in 2019 and 2020 to
measure the progress made. The implementation
of additional policies and reinforced control points
between 2018 and 2019 led to a marked improvement
in the management of these risks.

Finally,in 2019 the Group rolled out a digital risk mapping
tool that enabled it to complete a corruption risk
mapping in 2020. Bel opted for a qualitative approach
that essentially consisted in formalizing corruption
scenarios specific to each of the Group’s subsidiaries
and taking into account aggravating exogenous
factors, where applicable (for more details, see section
1.5.2 “Actions implemented”). The local Management
Committees played an active role in determining the
corruption risk scenarios, identifying aggravating
factors and assessing the degree of control over those
risks. Their involvement allowed local operational staff
to become more confident and proficient in addressing
these issues as they responsible for defending the
Group’s ethical standards in their daily activities.

Relating to the activities of its business
partners

Bel has always been particularly vigilant regarding
risks related to its supply chain. In late 2017, the Group
supplemented the evaluations performed by EcoVadis
in 2009 with a mapping of suppliers focused on CSR
risks related to the environment, labor law, human
rights and business ethics and with a mapping focused
on corruption risks.

The results of this initial mapping exercises led to the
identification of “purchasing category/country” pairs
and the reinforcement of the due diligence steps taken
prior to approving suppliers that come under those
categories.

In 2020, the Group used a digital tool to update its
supplier risk mapping. The software enables mass
analysis of the portfolio, which pinpoints suppliers
for whom greater diligence is required, based on a
theoretical risk level. The digital resource can then be
employed to access detailed reports about this set
of theoretically risky suppliers to make well informed
decisions about whether to continue doing business
with the partner in question. These reports and the
content of due diligence work performed are stored
and can be viewed on a dedicated digital platform. In
this respect, subcontractors, intermediaries and other
consultants are considered to be suppliers and will,
therefore, be included in the aforementioned category
(a new risk mapping was carried out for this group in
2020).

The same approach will be rolled out in 2021 to all
clients of the Bel Group.
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To fight corruption

The Group supplemented its Code of Good Business
Practices with a gift policy and an anti-corruption
policy, which was revised in 2017 to apply the provisions
of the “Sapin II” law. They were incorporated within the
French sites’ internal regulations following consultation
of the staff representative bodies and were conveyed
to all the Group’s subsidiaries.

At the corporate level, the Bel Group has defined
corruption risk types according to transaction and at-
risk activity with all the relevant functional departments.

As part of the risk mapping exercise in 2017 and
2018, the Management Committees at the Group’s
subsidiaries were targeted with an initial educational
program about the issues surrounding anti-corruption
measures and the behaviors expected from all Group
employees in this regard. Workshops were held for
the local Management Committees to analyze the
self-assessment questionnaires and define the specific
types of corruption risks by comparing the list of risks
identified at the corporate level to the reality at each
subsidiary, in light of their exogenous environment.

This risk mapping exercise was conducted again in
2020 and will be updated at regular frequencies in
accordance with legal requirements.

Moreover, in addition to the in-person trainings that
have benefited more than 500 employees since 2015, an
e-learning module on fighting corruption was launched
in late 2018. The training was offered again in 2019 and
2020. The module was completed by all Management
Committee members at every Bel Group subsidiary in
2020, prior to carrying out the dedicated risk mapping
exercise for their subsidiary. As a result, this e-learning
was completed by 650 Group employees.

Lastly, the entire anti-corruption system underwent an
internal audit. The report’s conclusions were presented
to the Group Audit Committee and resulting action
plans will be monitored on a regular basis.

As regards its suppliers, and as indicated above, beyond
the CSR risk mapping exercise, the Group further
refined its risk identification process in 2019 with a
mapping focused on corruption risks. Its conclusions
made it possible to base the degree of due diligence
on the risk level identified by “purchasing category/
country” pair (see section 2.2 “Promoting responsible
practices with its business partners”).

As regards its other external stakeholders, the Group
has put in place measures to be notified if any of its
retailers, customers or agents is found guilty of a
crime, politically exposed or added to a blacklist or
embargo. This continuous monitoring system will be
supplemented with in-depth assessments of the most
exposed stakeholders in 2021 thanks to a dedicated
digital tool (see section 1.6.1 “A system founded on risk
identification”).



In addition to these specific action plans, since 2014 the
Group has participated in the Supply Chain Initiative
in 16 European countries® which make up more than
40% of its revenue. This voluntary, self-regulatory code
establishes 10 principles to be followed in commercial
relations, with an emphasis on corruption. Most of
these principles are also laid out in Bel’'s Code of Good
Business Practices.

Finally, as part of its anti-corruption action plan, the
Group once again sent its most significant partners its
anti-corruption policy and inserted an anti-corruption
clause in its terms and conditions of purchase and in its
Sustainable Purchasing Charter. Moreover, the Group’s
alert system was opened to external stakeholders
through the Group’s website, with a redesigned user
interface to give them more intuitive access to the
system. This alert processing system is similar to the
one used for alerts sent by internal stakeholders
(see section 1.4 “Ethics: a common foundation for
conducting business”).

To fight violations of human rights and
individual health and safety

In 2012, the Group launched a proactive human rights
program with the adoption of its Code of Good Business
Practices. Respect for human rights, including individual
health and safety, is one of the seven principles set
out in the Code; it refers specifically to the Universal
Declaration of Human Rights and International Labor
Organization conventions. The network of ethics
officers who report to the subsidiary directors is
responsible for implementation and compliance at
each of the sites (see section 1.4 “Ethics: a common
foundation for conducting business”).

Protecting employees’ essential rights is a constant
concern. The Group has introduced very strict human
resources policies on compliance with labor standards
employee safety standards, especially for employees
based in countries with a high risk of violations of
human rights and individual health and safety.

In 2017, the Group ran a project aimed at detecting and
measuring the risk of human rights violations, focusing
on the risks of modern slavery, forced labor, child labor,
and violations of individual health and safety, freedom
of association, or the right to collective bargaining. This
work also raised the awareness of the local Management
Committees about these issues. In 2018, like the work
carried out to fight corruption (see 1.5 “Vigilance plan”),
self-assessment questionnaires covering the risks listed
above were completed by the Group’s subsidiaries.
Dedicated action plans were drawn up after analyzing
these self-assessments.
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In 2019, the Group updated its mapping of human
rights violation risks, which showed an improvement in
the management of those risks, thanks to the addition
of new control points focused on compliance with the
Group’s policies in this area.

Employee awareness is at the core of Group actions
to fight human rights violations. Because of the public
health crisis, in 2020 it was not possible to offer as
rich an array of in-person trainings as in other years.
However, the Group is rolling out an e-learning module
on respecting human rights with an explanation of Bel’s
policies to protect such rights. Also, respect for human
rights and adherence to related Group policies are
discussed systematically at in-person trainings on the
Code of Good Business Practices.

Finally, the Group naturally carried on with long-
running social initiatives (see 2.1 “Building a sustainable
future with its employees”) and, again in 2020, pursued
its continuous improvement programs aimed at
guaranteeing the health and safety of its employees
through its “zero accidents” goal (see section 211
“Guaranteeing health, safety and well-being at work”).

Bel is especially attentive to the human rights practices
of its suppliers. This topic is addressed in a dedicated
assessment with “social” and “ethics” criteria under the
EcoVadis evaluation framework.

That system was supplemented with the CSR risk
mapping exercise intended to define the purchasing
categories most exposed to the risk of human rights
violations (see section 2.2 “Promoting responsible
practices with its business partners”).

Adherence to these principles was reaffirmed
specifically in the Sustainable Purchasing Charter,
which was revised in 2019.

To ensure respect for the environment

Bel is aware that its environmental responsibilities
extend from upstream agricultural activities to the
consumption of its products by the end consumer and
packaging waste recycling. As part of its risk mapping,
the Group identified the major risks to the ongoing
viability of its activities and the risks that weigh on its
ecosystem.

On top of the Group risk mapping exercise, in 2017 Bel
performed an environmental risk mapping focused
on its own activities, during which it assessed its risks
related to greenhouse gas emissions, climate change,
water stress, biodiversity, deforestation and waste
management.

®|n 2018, Bel signed the Supply Chain Initiative in the following countries: Austria, Belgium, Czech Republic, Denmark,
Finland, France, Germany, Greece, Ireland, Italy, the Netherlands, Portugal, Slovakia, Spain, Sweden and the United

Kingdom.
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To address these risks, the Group adopted highly
ambitious objectives and is implementing continuous
improvement plans designed to mitigate all the risks
identified (see section 6 “Fighting climate change and
reducing its environmental footprint™).

Thus, the Group has a strict, longstanding environmental
policy that defines the its goals and its guidelines for
reaching those goals, especially the ones pertaining
to its carbon footprint and water consumption.
Furthermore, since 2017 the Group has participated
in the Science-Based Targets (SBT) initiative started
by the Carbon Disclosure Project (CDP), the World
Resources Institute (WRI), the WWF and the United
Nations Global Compact. This initiative aims to reduce
greenhouse gas emissions along the entire Bel value
chain (Scopes 1, 2 and 3).

In 2019, the Bel Group also formalized a policy on
protecting natural ecosystems and forests, which seeks
to ensure that, by 2025, none of its key raw materials
contributes to deforestation or the conversion of
natural ecosystems.

All these adopted policies are accompanied by
objectives with corresponding action plans that are
closely monitored (for details on the action plans, see
sections 6.1 “Fighting climate change”, 6.2 “Preserving
biodiversity and fighting deforestation and ecosystem
conversion” and 6.3 “Using water sustainably”).

In light of the significant impact of agricultural raw
materials on the Group’s overall carbon footprint
(72%), Bel has made its commitment to a sustainable
dairy sector a priority within its corporate social
responsibility strategy, especially to achieve objectives
set in connection with the Science-Based Targets
initiative.

The acceleration of the Group’s strategic penetration
into the plant-based segment also helps further its
GHG emissions reduction goals.

HIGHLIGHTS OF 2020

e Creation of Brand Committees to steer the brands’
CSR road maps.

¢ Strong Group response to its employees, partners
and communities during the Covid-19 pandemic.
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Moreover, in 2020 the Group adopted a biodiversity
policy that incorporates all the corresponding
challenges at every stage in its value chain (see section
6.2 “Preserving biodiversity and fighting deforestation
and ecosystem conversion”).

More broadly, Bel is fully mobilized to reduce the direct
and indirect emissions generated by its operations all
along its value chain.

Its engagement is characterized by its work to limit the
risk of negative biodiversity impact and deforestation
in its supply chain, fight food waste from production
to consumption, and make Group packaging a part of
the circular economy (see sections 6.1 “Fighting climate
change”, 6.2 “Preserving biodiversity and fighting
deforestation and ecosystem conversion”, 6.3 “Using
water sustainably” and 6.4 “Fighting food waste”).

To ensure the effective implementation of such actions,
Bel added control points to its existing internal control
system in 2018 to check each of these actions. Further
checks were added in 2019; these will be updated on an
annual basis and as needed.

Under the responsibility of their general managers,
the Gr